DIGITAL MARKETING
PORTFOLIO

UNLOCK YOUR BUSINESS'S POTENTIAL WITH FAROOQ SHAFI. Served 100+ CLIENTS in
B2B, D2C, ECOMMERCE, and LEAD GENERATION. Leverage his expertise to DRIVE
GROWTH, OPTIMIZE STRATEGIES, and achieve EXCEPTIONAL RESULTS
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All Time $Dollars$ Managed in Go gle Ads
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Highlights from Proven Strategies

Growth Strategy

Marketing funnel experiments tested landing pages,
offers, and ad channels (Google and Facebook/Instagram,
primarily). Email testing and automation acquired new
customers and repeat buyers at improving margins.

Mood board and photography collaboration produced a
collection of on-brand images. Daily campaign
optimization and collaboration yielded a long list of
growth opportunities.
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Data-Driven Strategy

An omnichannel campaign incorporating digital ads, email,
and offline marketing (events and other tactical outreach)
created traction among user audiences..

Creative assets (video, graphics, and a website), custom
promotional campaigns, and positioning strategies
supported ongoing traction.
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Highlights from Proven Data
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Coversion-Centric Strategy

Custom audience modeling in Facebook combined with
rapid multivariate testing of ad copies, graphics, and video
delivered profitable campaigns at launch. Regular
strategic deep dives unearth cultural insights, new
marketing angles, and alternative customer outreach
methods. Generated Leads at a lower CPA that ultimately
affected the Monthly Revenue.
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Engagement Strategy

A custom WordPress website optimized for search engines
delivered #1 rankings on desktop and mobile devices.
Google Search and YouTube Ads and Facebook Ads
delivered regular and ongoing leads.

Paid campaigns scaled successfully with greater lead
volumes and decreasing Cost Per Lead targets. Leads were
validated and tracked with dynamic call tracking and form
submission confirmation. Strategy consultations provided
guidance on lead management and phone sales.
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Fashion Go™* Wholesale

S—

“Fashion Go — Online Dropshipping and Wholesale marketplace (www.fashiongo.net)”
-Targeted all online wholesaler and drop shippers in the USA and created traction on
our Ads. Monthly Ad spend was around $150K and CPA was around $20-$25
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FashionGo.Net Facebook Ads Performance Summary
(last 3M)

Date (Year Month) Amount spent..  Website leads CPL Frequency
Jun 2022 $4,921.92 45 $109.38 1.06
Jul 2022 $3,0151 58 $51.98 119
Aug 2022 $1,385.16 26 $53.28 117

The number of conversions and CPL were most optimal during July
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www.buildtak.com
A 3d Printing Sheet business which started to get good traction and no. of
conversion.
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¥ driver

Driver Studios
https://www.driver-studios.com/

A TV Commercial Company that got leads at as lower as $100 and closed the sale at minimum
$10K TO $15k
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PLATINUMLI\

THERAPY LIGHTS

https://platinumtherapylights
An E-commerce Shopify Store that got website purchases at a avg ROAS of 10X whereas, the
avg cost/purchase was brought to $120 to sell a product worth $950
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Some Winning ADS -
Static Only

Just increasing your

by 1 second increases your
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Some Winning ADS -
Static Only

W/ WEBITRONICS £ WEBITRONICS

Two-thirds of visitors prefer
a beautifully designed website over
a simple one

- ——
. ADVENTURERIN

Retransform your BRAND IMAGE withus

0B00

& wermRonics

Scale Your Business with
Qur Mobile-Optimized
Ecommerce Website
Design
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Some Winning ADS -
Static Only

, No More Writing Stress
We write __ Get Easy Solutions Now!

stories that inspire
readers

- v

Over the last 5 years 89% of parents believe that
audiobook revenue in the illustrated books are more
US has increased by 53.39% appedaling to children
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Some Winning ADS -
Static Only

LUK S5

MRA/ERICKS MF\/ZRICHS

78% 59%

of major brands have undertaken of consumers would buy & new product
logo redesigns to refresh their image simply because they recognize the logo

and stay relevant in the market
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3D logos capture a

2D logos are
@ recognized more quickly
higher engagement rate on than complex designs
digital platforms
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META Organic Growth
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How to Reach ME???

Email: Hello@faroogshafi.com

Phone # +92-3330251332

Website: www.farooqshafi.com

LinkedIn: https://www.linkedin.com/in/faroog-shafee-3058a1184/
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